Why Every
Consumer-Packaged
Goods Marketer
Needs A

CUSTOMER
EMAIL LIST
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It is very common to find a CPG marketer that is not
focused on maintaining an email list. The thinking is
that since the brand is sold at retail and Amazon, there
is no need to spend the time and effort on email.

But nothing could be further from the truth.

Maintaining a database of your customers
(even a few thousand of them)
has multiple advantages.
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These are people that have purchased or
engaged with your product. This means
they are your exact demographic group
since they are your customers. With an
email list, you can solicit their opinions on
new products, flavors, package sizes, etc.

1 They act as your own free focus group.
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Ly ) They are free market research.

As you know, conducting market research
on a brand is costly. But when you have a
scientifically valid number of users in your
email database, you can conduct typically
costly research for nearly nothing. You
can ask your customers why they buy
your product, if they switched from anoth-
er brand, how often they buy or what
other items they use with yours. The
questions are endless!
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They can spike the ball when you need it.

Imagine you just landed a new SKU at a
certain retailer and you need it to move off
the shelf right away. You have a known
dedicated email list that you can ask to go to
that retailer and buy the new SKU. You may
choose to incentivize them with a mon-
ey-off coupon only good at that retailer or
other incentives.

4 They can act as your testing group.

Do you want to try a new flavor or scent?
How will it be received by your customers?
Here is your chance to reach out to your list
and offer them a free sample of your new
idea and measure their reaction to it. These
are loyal consumers who will value getting
an inside look at new items, and will be
eager to share their opinion.
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How do you build an email list?

If you offer ecommerce on your own brand site, you should
already be building a database of emails. However, if you are
a brand that does not want to sell directly from your site,
there are other ways to capture emails to build your list.

Start An Insider Club On Your Website

Invite customers to be part of an inside
group. By signing up, they will get exclusive
news and information about the brand, and
they will be the first to get to try new
products... for free.

of Offer Money Savings
i Offer consumers a free coupon code for
O the “low, low price” of thei '
(o) : price” of their email address.
But be careful not to ask for too much
O F F information. The more you ask for, the

more people will not comply. Just collect

ENTER EMAIL ADDRESS:

I the email list; you can collect other

demographic info over time.

The bottom line: Any brand not building and taking advantage of a
customer email list is losing out on one of the lowest cost research
and promotional tools you will ever have. There are many low-cost
platforms available like Mailchimp or Constant Contact that will make
this an easy addition to your business.
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At Jekyll + Hyde Labs, we ‘{f A -
live and breathe consumer =
packaged goods. N y

No advertising agency in America has the depth of knowledge or
the connections within the industry that we do. We love entrepreneurs
and want to help every brand succeed.

If you think you could benefit from learning more about us and what
we can do for you, please reach out.

cpg Insiders

The CPG Insiders Podcast brings the insights and expertise
that Jekyll + Hyde has gained and leveraged across more than
two decades in the advertising business, becoming the top
agency in the country for CPG challenger brands. The show
offers useful perspectives on creative and media strategies,
product packaging, retailer needs, trends, traps to avoid and
more about what it truly takes to succeed at retail.
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